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Target Your Audience  

http://www.sbrn.org/Connections/06_04_Why_Marketing_Fails.htm
http://www.psprint.com/resources/make-a-mailing-list/
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http://smallbusiness.chron.com/benefits-list-segmentation-direct-marketers-24890.html
http://smallbusiness.chron.com/benefits-list-segmentation-direct-marketers-24890.html
http://www.bizfilings.com/toolkit/sbg/marketing/overview/understanding-your-target-market.aspx
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Last Name First Name Demographic 

Walker Jennifer Whatever the category may be 

http://dingley.com/dont-kill-the-king-how-to-target-your-audience-and-save-money/
http://dingley.com/dont-kill-the-king-how-to-target-your-audience-and-save-money/


Geographic Location 
 

http://zipskinny.com/


Cooperative Database 
 

. 

I BREATHE 

THERFORE I 

SHOP!!! 

NO MORE        

E-MAILS! NO 

MORE ADS!!!! 

http://blog.datamann.com/04/its-not-always-the-fault-of-merchandise/


Call To Action 
 

http://cataloguniversity.com/catublog/tag/call-to-action/
http://cataloguniversity.com/catublog/tag/call-to-action/
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